w2022 R BEH & E K
Official Partner of the Olympic Winter Games Beijing 2022

{# ¥l B: 12
2018 £F B Y %5

YILI 2018 Annual Results




X T7 A

About Yili

R sy oo e &
Lm*fiuiﬂﬁ,«u TP e ;mﬂﬁ?

| nuuuummuummmﬁwnnuuunmrmnuum

.....




* T # 7

/ \bout YIII tHR2022F FASEH A MM
Offelal Partner of the Olympic Winter Games Beljing 2022

AR THE—FEILBL,

Yili is the No.1 dairy enterprise in Asia.

FAEF AL RKR TR REEO Lk,

Yili owns the largest scale and the most complete product line in China dairy industry.

AR E e —— Bl A & R o R ooAf e, 920084 Jb o SLIZ -Aa2010 4 B4
ARBER S IH bk, 20178, FAEYLTELER, RABTE ° m%” 1 R Sk,
Yili is the sole enterprise in China who conforms to both Olympic Standard and World Expo Standard, providing dairy products for both Beijing
2008 Olympic Games and 2010 Shanghai World Expo. In 2017, Yili became the Official Dairy Products Partner of the Olympic and Paralympic

Winter Games Beijing 2022, which made Yili the only healthy food enterprise sponsor for both Summer and Winter Olympics games.
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201842 A B NIXTI5.53MC 0, EMAAE ()28 ETARAEA) 6440100, MMRAFHE K, 244 E T Ik E 1L,
Total revenues of Yili in 2018 were RMB79.553 billion, and net profit attributable to shareholders of the company was RMB6.440 billion. Both revenues

and net profit maintained growth as compared with last year and continued to rank NO.1 in Asia dairy industry.

gl BN (1996 - 2018)
Total Revenues (1996 - 2018)
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Shareholder Return
Official Partner of the Olympic Winter Games Beljing 2022
Ritaf Rito4 e b B 2 %= FHE by W TAL ()
Accumulated Financing Accumulated (RETFLTAIKRE) Fixed Assets Net Assets Total Assets Market Cap ( Right Axis )
Amount Dividends Net Profit Attributable to
Shareholders of the Company
40 250
o3 1S _ 35
45 | B L
Unit : RMB billion 196
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R (MEErHLTLERROAERAILESE. $FL. EH)

Pan Gang, the Chairman and CEO of Yili Group

© 20024 A% A F B 5205 F & Tk £ b R 4269 8 3K

By 2002, he was the youngest president among the 520 key industrial enterprises

- 200546 F] 24, HEFRAERGEEFRKELE R

He has been holding the position of Chairman and President of Yili Group since June 2005

AR
Social Positions
P EE ST AKREERERSRE
Member of the 19th national congress of CPC
- FELLKAS. PELLRHAHEK
Vice President of China Enterprise Union and China entrepreneur Association
R B FERSRE L
Vice chairman of the All-China Youth Federation
- P EAFELLERASEK
Chairman of Chinese Young Entrepreneurs' Association
P AR AR E 2K
Vice chairman of China - EU Association
- PEEEEE T LRAERERSRE
Member of the 17th national congress of CPC
i S gy A g
Member of the 12th national committee of CPPCC
AR THLHESLE T BIATER LS
Vice chairman of the 11th executive committee of All-China Federation of
Industry and Commerce
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Introduction of Our Leader
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Major Recognition
« FLE SR
CEO Pan enjoys the special allowance of the State Council.
e 201147, I R EZFA B E
2011, Outstanding leadership award of Green economy in Asia & Pacific area
« 20104, & KA & L Anqh
2010, Outstanding business leader in Asia & Pacific area
« 20104, B E P B 693 ) &4 AL Andd
2010, Business leader in Power of Changing China Awards
+ 20094, 2009F B+ K4 A2 54 Ah
2009, Top 10 Chinese economics leader
o 20074, 4K AT R AL RR A AL AR A 22
2007, The best leader of Russia-China friendship
o 20064, 3K KA 43R A AR A
2006, Davos Youth Global Leader
« 20065, 4B A—HHEF
2006, National May-1st Labor Medal
« 20054, CCTV ¥ H F E & i A
2005, CCTV China Annual Economic Figure
« 20044, P EFEE EWE ST
2004, China Youth May-fourth Medal
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The “global networking” and the “ along-the-supply-chain innovation" strategy

« S » « oy, Kt »
e & THATE FEETA

The “quality management " and the "precise management” management ideas

RIET & W KEATHEA

The strategic partner of the Olympic Games and the World Expo

BRI, "R BT R AT R T AMRAE
AN i/\ﬁl‘ﬂ'ﬁkﬂ"ﬁﬂkﬁ’a‘”” BAEALEN], 35 T4 L4 A
—RARK

— FAREAEF KGR

Solid results matter more than time taken; Industrial prosperity outranks
personal glory; Social value takes precedence over business fortune; That’s the
value that we hold in every step of our growth.

—— Pan Gang , Chairman/CEO of Yili Group
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Address from Chairman
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—— A KA EFKEN
In my opinions, there are two kinds of people: the ones who drink milk and the
ones who do not. My goal is to combine the two kinds of people into one, the ones

who drink milk and enjoy the nutritional and healthy lifestyle by drinking milk.

—— Pan Gang, Chairman/CEO of Yili Group
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Financial Highlights
Official Partner of the Oympic Winter Games Baijing 2022
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Financial Highlights

AR (B ) ¥g ¥ &
RMB (million) 2017 2018 Gr(?wth Rate

ER RS 68,058 79,553 16.9%

Revenues

EF RSB 66,801 78,721 17.8%

Core Business Revenues

A 25,063 29,785 18.8%

Gross Profit

AR 37.5% 37.8% 0.32ppt

Gross Profit Margin

TALAHE 7,116 7,691 8.1%

Operating Profit

DEY Sl A B D R o T 6.001 6.440 7.3%

Net Profit Attributable to Shareholders of the Company ! ! ’

A R -

Net Profit Margin 8.8% &% Szl

AR (L) 0.99 1.06 7.1%

EPS (RMB)

i:jj B F 25.22% 24.33% -0.89ppt
E B4R T L2 BAERR: NABKE 1

Note : gross profit is calculated from core business revenues Data source: Company Data
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Core Business Revenues Breakdown by Segment
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Core Business Revenues Breakdown by Segment

ART (BF L)

RMB (million)

BARSL
Liquid Milk

Wik B34 S

Milk Powder and Milk Products

BRI a2 5

Ice Cream

AR

Total

B RR N5 B

Data source: Company Data

2017 5F N 20174 & ik 20185F N 20184F & ik R
Revenues % Revenues % Growth Rate
55,766 83.5% 65,679 83.4% 17.8%
6,428 9.6% 8,045 10.2% 25.1%
4,606 6.9% 4,997 6.3% 8.5%
66,801 100% 78,721 100% 17.8%

12
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Core Business Revenues Growth Attribution Q@

BNIE KT F Bk 5538 K )2 B

Revenues Growth Attribution Revenues Growth Attribution by Segment
R EE ORI UK F R X0 L 25 A IR EE 3
ASP Product Mix Volume ASP Product Mix Volume
30% -
822
1.2% 11.0%
o/ | 0, . (o]
3,724 20% 1.7%
5.6%
4.9%
10% -
15.8%
11.2% 5.9%
7,374 11.0% -
0% T T 2.7 A) 1
-1.6% -0.1%
AR5 Wik B A H] S AR
Rk 7 ¥ % T -10% -
;”‘m " (EB? E) . j‘f’” ﬁt . Liquid Milk ~ Milk Powder and Ice Cream
evenues (RMB million) rowth Contribution Milk Products
M B N
BRI 8] B 13

Data source: Company Data



W 5B A5 H7

Cost by Segment

Ak Z5- AT

Cost by Segment

MAEBEATL

Direct Labor

14.5%

4.1%

) 39 R

Manufacturing Expense

16.6%

W A M A
Direct Material
120%
8.2%
100%
2.5%
80%
60%
40%
20%
0%
BARZL
Liquid Milk

S &/ N SR &2

Data source: Company Data

Wk B AR S
Milk Powder and Milk Products

At

Ice Cream

9.0%

1Pl

kx2022% %
Officlal Partner of the Olymplc Wi

B

14

<3
BeyNG 2022

0i%Y

REEHAHERE
imter Games Bajing 2022



T &R E

Market Share of Yili

2018477 & & 36.8%
Flrb EFF 2.3 N8 4 5

The market share of our ambient products

L A=A

M
Ambient Products
was 36.8% in 2018, up 2.3 ppts YoY.

A=
g <
RS

kR2022F A ETHAHEMKME

Offelal Partner of the Olympic Winter Games Beljing 2022

%
37.537.9 379 375 37.5 371
36.5 =2 e &, 36.6
8 35.6 349 349 35.6 77 352 36.0 35.9

34.1 34.2 334 337 33.8 344 344 344 34.

2018477 & & 16.6%
Fl b LA+ 0.5 ANE o5

The market share of our chilled products

N =4

4& VA A
Chilled Products
was 16.6% in 2018, up 0.5 ppt YoY.

2018477 & £ 5.8%
Fl b B 0.6 N 45

The market share of our infant milk

B oh )Lk

Infant Milk Formula

formula was 5.8% in 2018, up 0.6 ppt YoY.

KAERB: BRA

Data source: Neilsen

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2017 2018

%
16.0 16.3 16.5 16.9 17.0 16.4 16.4 16.0 152 15.2 15.5 15.4 16.4 17.417.1 17.2 17.4 16.9 16.8 16.9 16.5 16.3 151 143

A_M—’—*H—.—H_._'
v v

T T T T T T T T 1

P SN o A

Uy S
v e vV—e

v v v

o o &
v v v

T T T T T T T T T T T T T T T

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2017 2018

59 59 5, 58 58 61 59 59 60 6.0

55 55 5.3

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2017 2018

15
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Total

0.32 ppt

*

37.5% S
2017 2018

BRI 5 BB

Data source: Company Data

Bk 524 B 1F O

Gross Margin by Segment

BARFL WiHy B 3% e
Liquid Milk Milk Powder and Milk Products
0.04 ppt 0.83 ppt

54.0% 54.8%

35.20/, 35.2%

2017 2018 2017 2018

OQ9

kR2022F A ETHAHEMKME
Offelal Partner of the Olympic Winter Games Beljing 2022

BAR T o B B

Ice Cream

1.98 ppts

*

45.1%
43.1%
2017 2018

16
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SG&A Expense Ratio QQ
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H8 % 229 %

Selling Expense Ratio G&A Expense Ratio
k- i e (L) JE&g4fnk
Selling Expense Ratio A&P Expense Ratio
30% 10%
24.9%
23.3% 9
25% 22.0% 22.8% v
- v v 5.7% 9
18.5% 7% 5.6% 5.4%
20%
= A, A, o~ 4.6%
5% .
- . 13.8% % 3:7%
>% 121% 12.6% 12.1% ¥ v\
) X - N
o 8.5%
L
5% 0%
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

i REMSIRATIIRABN TR, A2018F =5/, HARALSBHTANETRR AAB . AFRFE, 2852014220184 B 7T tha-#H7 1] 69 & 22 3%
JSEAT T A8 R 69 98

Note : In accordance with changes in accounting policy, R&D expense has been excluded from administrative expenses item since 2018 3rd quarter. In order to maintain consistency, we have
adjusted corresponding data in the comparable accounting period from 2014 to 2018.

BRIER R o E) B 17

Data source: Company Data
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Operating Efficiency

Offelal Partner of the Olympic Winter Games Beljing 2022

®

J T B WK 3K JE] 3 R 3K UL E P e

Notes Receivable and Accounts Receivable Turnover (Days) Inventory Turnover (Days)
6 5.1
; 60
42 44 454 43.2
A 37 43.0 3. 381 By
2.8 40
2 j i i
0 0
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018
~ & ~ é[» N >
RS S E B AT I 2K R 3 R 2K P2 P 5 R 2K
Notes Payable and Accounts Payable Turnover (Days) Cash Turnover (Days)
66.0
61.9 60.8 2014 2015 2016 2017 2018
60 539 57.2 0
2
-1
< . -8.1 -8.1
-15
2 . . . . . -20
0 -18.6 -194 -18.5
2014 2015 2016 2017 2018 -25 ’

E ORBLOTBALE, BREHEATMBIKKEF BT S AR ST AR —EE, 8] K577 tb & oH 3 19 49 P AR 3038 2k A7 48 5 9 5
Note : In accordance with changes in accounting policy, notes receivable and accounts receivable are merged as one item, and notes payable and accounts payable are merged as one
item. In order to maintain consistency, we have adjusted corresponding data in the comparable accounting period.

S &/ N SR &2

Data source: Company Data 18



P RA T AT o X

Cash Flow and Capital Expenditure
- ~ S~ ;’“
Zig R IR AT Z
Net Cash Flow from Operating Activities Capital Expenditure
B3 BEA #Ai BEA
Unit: RMB million Unit: RMB million
14,000 12817 6,000
5,091
12,000 5,000
9,536
10,000 ! 3,946
8,625 4,000 3,652
3419 3,351
8,000 7,006
3,000
6,000
2,000
4,000
2,436
1,000
2,000
0 0
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

S &/ N SR &2

Data source: Company Data 1)
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o g Qo
Dividend Rate £2i02isensunanus
100%
70.9%
66.1%
64.4%
59.2% 58.9%
50%
0%
2014 2015 2016 2017 2018
BB AR 3] HA -

Data source: Company Data
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3 REH, A WA P FRMEE20
;i‘q AAFRIE, L, AUASMEHE K
u%eﬁmm )\/ﬁ‘ 1 O/fz‘ fD VX ']:‘ ©

ﬁm% ' 3 = 11 Brands Each with Annual Sales Exceeding 1 Billion RMB.

A8 8 Fo AR B

Excellent Brand Image ‘
MR RAEH,  “BrandZ™ ik AHME F B 15100
K
! % 3 — -
yM% B HERTE, AT SR ERE
& B B o B R A AL AT A 5 —
Chlnese Bfaﬂds m ,' On the list of BrandZ™ Top 100 Most Valuable Chinese Brands 2018, Yili
BANAPERI00% — <
——{jfi—= @ again ranked No. 1 in the food and beverages industry.
RANTAR A S EROWN www.brandz.com WPpPpP

23
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Offelal Partner of the Olympic Winter Games Beljing 2022

R “hah” “ZREET WBEI00% ‘9" “JoyDay” ‘@R “FRET WA
FEET A BRI R343%; R, B RANEL14.8%, B EFRMRS

EE 7568 4 &
New Products and “Satine”, "Ambrosial®, “Chang Yi 100%", “ChangQing" ,"Joy Day", “Pro-Kido“, “ Chocliz", “Zhenxi" and other key products revenue grew by

0, o 0,
Key Products 34.3% YoY; New products accounted for 14.8% of revenue, up 5.6 ppts YoY.

NEETEH ‘e’ “Biz” “QQR ANESLEZF . BE
B, NAEWEREERTENRETH LR, LF, ARAMN
ERREWE S, ARG mATHY, REWT b NAA
441%, B EFFHARH8.94NF 4 Lo

Company’s organic product series own Satine” , “ChangQing” and "QQ star”. Its market share in the

A A S

Organic Products

retail sales ranked in the first place, among which, “Satine” organic liquid milk products market share in

the corresponding segment was 44.1%, represented an increase of 8.9 ppts YoY.

WA, NE REMNAEZLAAE T8 4
WO HHEH . HIEZT Fn,
PR i o e

“Satine" New Zealand imported milk and “Perfectlands" milk from

# R
o
Imported Liquid ‘ﬁg i

Milk Products Oceania production base both launched successfully in China.

HBZREMD

24
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kR2022F A ETHAHEMKME

r%%%,&ﬂﬁﬁﬂﬁﬁ%%%%@%%é
%ﬁ%E%A%$H%$ ik B HT B
Jsommlmn5ﬁvﬁﬁx$ SRRGFIOR, xE
E’< T B A X e M5 | ’%%EE—E\RFA'IR;;'] B AR
HHATRHELE, KRT ZLZRAEHIEHH
RFedf 7y ik, #—FRITRERZEERNEE
= FE

By benchmarking international leading food safety control and

quality compliance audit system, integrating the updated

1SO9001:2015 standards and the outstanding performance

evaluation criteria, and continuous improvement on risk identification

r; #H, NAREEAKEZTEIREP
%mﬁaﬁ,lmaﬁmmgﬁ

and control of food safety risk monitoring database model, company

7]‘2 5 %i qﬂl’fﬁ é’j})ﬁ: fgfl\;ﬁ 7"@% ﬂﬂi’@ has gained more technology and method of risk prevention and
A, ;ﬂ{i;/]})ﬁ: 2 hH FEE , i}‘ AR Fﬁ control, and further enhanced the efficiency of the food safety risk
TS, At T H R R prevention and contral. _I

Company focused on quality control in the overall
operation process. By establishing a visual quality
leading management map through identification and
auditing process, promoted independent quality

management, effectively guaranteed product quality,

and earned consumers’ trust. I




Channel

Higher Penetration

835 B .38 Am

Pomts of Sales Increase

SREHEK
Growth in Channels

) X
O

tHR2022F FASEH A MM
Offelal Partner of the Olympic Winter Games Beljing 2022

BERRI T N

BE2018F12H, AN FRARSELDLGTHEELALL3%, &L
#‘nj}]*ﬂiﬂ- 72 ZAE/\, )

As of December 2018, ambient liquid milk market penetration rate reached 82.3%, up 2.2 ppts YoY.

2B IR S0 X T RS W& M & F, 20185 RiA 31757 K,
o b F B 38 K23.2%, REH, N8 EEAAR £1E60.87 K,
BEFRI T14.7%

Number of offline liquid milk point of sales served by Yili reached 1.75 million by the end of 2018, up

23.2% yoy. Yili directly controlled nearly 608,000 village-level point of sales, up 14.7% YoY.

AR, AR LSRN EFHRO%; AM, RRKEAK
¥ 2T, FA BRI E] 0 X%z}ﬁ&i#i@km’/o, FARAJE 7%

N BT BRI S0 BRER T B AR LFRF3TAE S R
E-commerce business revenue increased by 61% YoY; According to Nielsen, retail sales in the maternal-
infant stores were up 32% YoY. In the convenience store channel, ambient liquid milk accounted for 3.7ppts

increase of the retail sales market share YoY.

26
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Resource Sharing

of the Olympic Winter Games Baljing 2022
_
Ak 4% 2@k
»)

Industry Chain Financing
¢ o]
WL, N8 KR ERAR 4354, A3593FK ET
B AVEKAR AL T B H RS-0 A20145F 3] iE X B 3 %%%ﬁ
Fﬂ%é@ﬂ%ui,%#ﬁﬁ@ﬁ%%mmﬁ,%

Pasture Management

RS- P 884,400 F o °
oo S T T S S TS NSRAAEFRA S, BEART RIS

’ > 3 M- S S 3 2 E o re
partners. Yili has accumulated financing of 28.2 billion RMB and served nearly 4,400 j_ i}ﬁ#% J\‘ _H‘;é; T ’Fg = A mﬂ /ﬁ; &755};{%%”
customers since financing business launched in 2014. ﬁéhf%% méri'g]%i}z ﬂ- ™ él] r] 1%7F£ ) i*”']/{#i‘ A

Rk EF Ak, B20164 220184018, /3 #
XL H BRI R AR A B 3 3 RS TN, A A

Big Data FEBATHT04T, BT L “——F"
¢ o N 8] A W5 RIG 30 $ 12 700
HEH , NSRS KRR AR K, REgHit H A Company comprehensively upgraded personnel training for modern pasture,
%"J’—ﬁ'ﬂn £ )ﬁ' ,’LEC ﬁ 134%}2 %3\',’—,421& ‘?\ kli ;%ZJ: ;%2 developed covering silage production, cows health management and more
that covered all the production process through online curriculum, there were

—F él] 4" = Eﬁ& A &E}"‘Hi "Hi ,E—!] él] 4" = /U\/VF &k\ﬂgx ¢ over ten thousands Zuppliers bZnefited from ?raining. From 2016 to 2018,
ﬁ]ﬁﬂ%}‘/ﬁi{h IEES ™ e iy é ﬁ' % ) ’T\ company helped suppliers daily average yield increased by 2 kg, and milk
Through constant optimizing consumer research, member management and production cost decreased by 0.4 RMB/kg. Overall the company helped

supply chain operation system with the aid of big data technology. Also 020
interaction and information cooperation strategy cross-industry enterprises, which
all enabled Yili to more accurately observed and met consumers demand.

upstream suppliers added more than 3 billion RMB of income.

27
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Innovation
Official Partner of the Oympic Winter Games Baijing 2022

BE2018512F, »n 4
R 1+ 3R 435 ) 42422383
#, HEd, KRAER K
B S HA9TE, H A4
R & F|KAFF E F AR
%%,

As of December 2018, the company has

2018411 1, N EH «F
R a Rk HB> , BIFTH
FU P M B AT L R )

Ae M R AR K F F
7 AL B ) ZAE A o

In November 2018, company published "white

obtained a total of 2,383 patents,
Number of invention patents has
reached 497, and 4 of which have won

the China patent excellence award. paper” on breast milk research, which revealed

the important role of nucleotides in breast milk in
infant immune function, intestinal maturity and

brain development.
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ERAIEEARR

AR LT

Innovation Center Southeast Asia

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
:
1
1
1
1
1
1
1
1
1
1
1

201859 A, FA7 A B AF & P s REH, A5 “JoyDay” ik 2018411 1, AN KM AR AL &K
iE X TR A7 F) B 23 S, WA T S NR T X kit L THE CHOMTHANA
In Sep, 2018, Yili upgraded its R&D center to Jo 7 B COMPANY LIMITED,

Innovation Center in Europe. “Joy Day “Ice cream successfully In Nov, 2018, Yili acquired CHOMTHANA , the

launched in multi-cities in Indonesia. largest local Thai Ice Cream Enterprise.

29
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Industry Status

WBE R B

Supply Perspective

o~
ez

AN 3399 1z

Total Sales RMB 339.9 billion

f Rk 11%

Up 11% YoY

ok = = 2687 75wk, e
Dairy Production 26.87 million tons t R ph3g K4.4%

Up 4.4% YoY

o B
ZURERSS 230 12
Total Profit before Tax RMB 23 billion

Btk 1%

Down 1% YoY

4

25 e T A b % 587 &

Number of Dairy 587 companies
Processing Enterprises

B HLiR V24 K

24 less than prior year

{Fifi <
| BEYING 2022
%Y
kR2022F A ETHAHEMKME
Offelal Partner of the Olympic Winter Games Beljing 2022

N KFwmEkAEA
E Demand Perspective

=4 N=AN g v IN SE R A AE g
N KRR S STk By T e B R
Retail sales of domestic dairy products(incl. ambient liquid milk, chilled liquid
milk and milk powder)

LXK KTHK

Percentage of Percentage of

Online Increase Offline Increase

24.1 % 8.6 %

EREK

Percentage of

Overall Increase

10.6 %
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HREFEIR
Sustainable Consumption
Upgrade

Z2 ol &3

Demographic Change

BN B it

Continuing Urbanization

AL FKIE T

Cost Pressure

A7 4% By Fo e B T

Industry Pattern and Trend

Offelal Partner of the Olympic Winter Games Beljing 2022

REFZEMEFERT, W"EH, Al @ms T HEEH L LFRIEKICAY%, RAVIL M

BREF L LFERBIEKICT%, RH, BLIURTWkhms T HE Eﬁ%i#ﬂ%@kﬁ%@
According to Nielsen , during the reporting period, the retail sales of organic dairy, milk powder for adult, and the infant milk formula increased by
16.4%,16.7% and 15.8%, respectively, over the same period of the previous year.

FAEIHAER Y, AEHEHL, 0BABERABER LS. ATALIK, BILERTLE
%ﬁﬁ%ﬁ%ﬁﬁiﬁmﬁ%i%%k,Eﬂkﬁﬁﬁg%ﬁﬁﬁm%kk%ﬁ%kkﬁo
The reduced size of the newborn and the aging population structure made the post-90s population become the main consumers.
Therefore, the baby food industry needs to achieve growth through quality upgrades and differentiated services, and categories related to
adult health and nutrition will enter a rapid growth track.
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Along with the continuously advanced domestic urbanization process, the urban population mcreased, and the income and consumption levels
of urban and rural residents narrowed. The innovative development of e-commerce and new retail models will help dairy products and other

healthy foods continue to grow.
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Affected by Sino-US trade friction, the procurement cost of some imported dairy raw materials increased. And domestic dairy companies
also faced pressure from rising price of other raw and auxiliary materials, such as domestic raw milk and packaging materials. The overall
profit growth rate of the industry is lower than revenue growth rate.
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Total profit before tax to be
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Total revenues to be

RMB 90 billion RMB 7.6 billion

e » g . > N b = > [
B “BPRIFRRT B4, T FLEHMAN AR LRI RETA LT EHRRA SR RETFTIER R
Yili will adhere to the belief of "Yili represents the highest quality” and continuously enhance the globally leading full-chain end-to-end self-control quality
system and efficient risk control system.
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Yili will accelerate the pace of innovation to lead the industry and meet the needs of consumers, and actively explore new product innovation and channel
management models to promote the healthy and sustainable development of the company's business.
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Yili will continue to develop international business. Through building an international business operation management platform and talent introduction to
strengthen the capabilities of running international business, and provide support for the efficient development of the company's overall business.
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Relying on big data technology, we will strengthen the capabilities of information construction and application to realize data-driven business and
management innovation.
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Yili will continue to take “Precise Marketlng, Lean Operation and Precise Management" as the guidance to create operational excellence.
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Company will strengthen the practice and inheritance of Yili culture to enhance the cultural foundation. 34
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Belief

A BR o S

“Yili” represents the highest

quality.
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Becoming the most trusted
healthy food provider
around the world.
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The Spirit of Yili
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Be loyal, trustworthy, Be courageous in meeting Be extremely disciplined,
grateful, and value challenges, diligent in highly efficientin
emotions overcoming them execution

B2 8 /R4
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Be vigilant, Be self-disciplined and

over-innovative self-reflective, fostering
a virtuous atmosphere
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Brand Essence
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Nourish for Life
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It is the provider of healthy
food and also the advocator
of healthy lifestyle

40



%7 7 9 @ X
0Q9

DISCLAIMER
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This material is provided by the Inner Mongolia Yili Industrial Group Co., Ltd. (the "Company"). This
presentation is a simple description, which is for reference only, not a complete version. Material involving
industry, strategy, vision and other forward-looking statements is not substantive commitment to investors.

Investors should be aware of investment risks.
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